
NOTE: Next Tuesday, the two major 
political parties will ask voters to cast 
ballots to choose party nominees for the 
general election in November. You may 
vote in one of the primaries, but not both 
of them and only participate in a run-off 
for the primary where you just voted. Your 
polling place can be found on your Voter 
Registration card and polls are open from 7 
a.m. to 7 p.m. Next week’s elections include 
contests for county council, the SC House, 
State Superintendent of Education, State 
Treasurer, Lieutenant Governor, Secretary 
of State, Governor and others. 

Reality: Voters are generally ill 
informed, misinformed or apathetic. 
Primary voters tend to be more knowl-
edgeable, but too often are motivated by 
single issues, important to them person-
ally but with little direct correlation to 
the actual policy decisions the candidate 
might be taking if elected. 

Others have so little commitment to 
becoming informed, that they are easily 
swayed in their support from one candi-
date to another. Many voters don’t even 
know when the next election is actually 
occurring. 

Most voters spend about as much 
time on evaluating candidates as they do 
choosing a candy bar. 

Should we just hawk elections like 
this? Attention all shoppers! Welcome to 
Palmetto World where we’ve got some 
exciting new items for you today. Check 
out this week’s specials located through-
out the store. Here at PW, we know it’s a 
pain to be bothered with the pressures of 
making an informed decision with your 
one lousy vote. And why should you, 
it’s not that one vote counts, just ask Al 
Gore. In fact, we are having this year’s 
election next Tuesday, so while you’re 
here, check out our deals. We’ve got new 
products and some old standards. Pick 
from a variety of colors, textures and 
tones, as well as some special features 
never before offered. 

And many of these sale items are 
multi-functional. Not only can they do 
a good job managing our state’s invest-
ments, they can also solve issues like 
abortion, immigration, global warming 
and possibly Middle East tensions. Some 
of our premium 
items are up 
for renewal 
this year, offer-

ing their standard features and asking 
you to allow them continued service. Did 
you get what you paid for at the last big 
sale?

If you find this insulting, then good. 
And if this seems demeaning or dis-
respectful and makes you angry, then 
great. If this is enough for you to take 
your obligation more seriously, then 
super. And, enough to accept that the 
onus for the state of politics today falls 
just as squarely on your shoulders as 
it does onto the candidates and consul-
tants. No one would sell it if someone 
wasn’t’ buying it. 

No matter how you slice it, political 
candidates are selling concepts that 
sound pretty good. What normal per-
son doesn’t think that less taxes, better 
schools, more jobs, sounder decision-
making related to state spending and 
economic development are positive? 

The problem is branding can be 
deceiving in politics just as it is on 
Madison Avenue. As long as the percep-
tion of doing something, having com-
mitment and putting forth new ideas is 
packaged cleverly then maybe no one 
will notice nothing is getting done. 

Maybe, with the right sound byte, no 
one will figure out that the office being 
sought has nothing to do what he or she 
is now claiming they will solve. Why not 
apply the same thoroughness you would 
if you are buying a new dishwasher, car 
or stereo?

Voters need to demand more from 
these brands. Consumer reports does 
not offer a guide. But unless voters get 
engaged and take a harder look it won’t 
happen. In this consumer driven, text 
messaging, instant satisfaction society 
we have allowed the political process to 
be overcome by marketing rather than 
actual campaigning not only on what 
needs to be done but on what can get 
done.

Clever can only go so far. Blanket 
promises are ill conceived without all 
the facts. If someone is quick to pledge 
or pander or promise then you should 
pause before you accept it all at face 
value.

What I’m saying here is this. Vote. 
Vote either in the Republican or the 
Democrat primary. Apply a little reality 
check.

Vote for the person who best repre-
sents your views. To do otherwise is to 
cheat us all. 
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